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PCBS: Domestic and Outbound Tourism Survey, 2014 - Main Findings

Lulu¥1 il — 2014 dialadly dad) dalyd) e :PCBS

2014 (Adhaially Adaal) cdlal LdG Guua Galaadd B U ) gl i1 Jgaa
Table 1: Percentage Distribution of Households in Palestine by Domestic Trips
Conducted and Region, 2014

Region dahial)
Conducti_ltlrgi;pIZomestic % g Tl Aa) i Alad edlay) i
Gaza Strip West Bank Palestine
Conducted 45.5 325 36.9 S ENRULY
Not Conducted 54.5 67.5 63.1 2435 ol
Total 100 100 100 gsaxall

2014 Adhidly Adaal) cOa)l) e cuwa Alas cBlay @il A cplaadd B uSU el 2l i2 Jgaa
Table 2: Percentage Distribution of Traveled Households in Palestine on Domestic

Trips by Number of Trips and Region, 2014

Region Ahaial)
Number_lt_)rfiFl)DSomestic 5% ¢l i) dia cplalé Llaal) edagl s
Gaza Strip West Bank Palestine
1 37.3 47.7 43.3 1
2 29.6 23.6 26.2 2
3+ 33.1 28.7 30.5 +3
Total 100 100 100 g3axall
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2014 ‘Mb Dl olsall gj ZLAIEN\ [XVYEVIEN zgha <M LAY gﬂ\ Jmiu g..\mﬂ\ c.a_,jﬂ\ :3 Joa
Table 3: Percentage Distribution of Traveled Households on Domestic Trips by Duration and

Region, 2014
Region Aahaial)
Duration 356 plab Ay pl daa Oahatd Ay 5e
Gaza Strip West Bank Palestine
One Day and Less 100.0 99.6 99.7 Jilé sy g
More Than one Day 0.0 0.4 0.3 o3 e Sl
Total 100 100 100 Esanall

2014 Adhially Adayl) dgay s Llaa Dl @dds s e ) 2y gil) 14 Josa
Table 4: Percentage Distribution of Traveled Households on Domestic Trips by Destination of

the Trip and Region, 2014

Region PAN]
Destination of Trip 356 plad Al ddal) Ouladd sl dgay
Gaza Strip West Bank Palestine
Haddad Tourist Village - Jenin 0.0 4.8 2.8 O - bl olas 4, 8
Mega Fun Land -Tulkarm 0.0 21.8 12.7 a8 gla - YLl Ak
ALBathan Valley - Nablus 0.0 16.8 9.7 ol - L al
Zoo - Qalqiliya 0.0 10.8 6.3 ALl - ) gl dipaa
Mukhmas Fun land - Ramallah & AL-Bireh 0.0 6.0 3.5 Bomdl s Al o)) - Y G uleda D
Spain Park- Jericho & Al-Aghwar 0.0 75 4.3 D525 gl - L) A5s)
Banana land Park - Jericho & Al-Aghwar 0.0 5.1 2.8 Shse ¥l bag ol - 2y Ul Adaa
North Gaza Beach 14.2 0.0 6.0 556 Juadi yas bl
Gaza Beach 20.6 0.0 8.7 536 o sl
Al Noor City - Gaza 21.0 0.0 8.8 536 - sl A
Asda’ Tourist City - Khan Yunis 9.8 0.0 4.2 o sl - Lalual) elacal daa
Khanyounis Beach 7.3 0.0 3.1 oisla g hls
Sharm Park City - Gaza 6.0 0.0 25 B8 - 4 il b o L Anae
Other Sites* 21.1 27.2 24.6 * ol gl
Total 100 100 100 £ saxall

*Other Sites includes:(Dead Sea,Jericho Chairlifts, Deir al-Balah

Beach, Rafah Beach........ etc.)

a2 el bl 5 e e bl dag )l el il el adl) dedii g Al @l et
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Lulu¥1 il — 2014 dialadly dad) dalyd) e :PCBS

2014 (Adhaially Ada )l adati A8y yh coa Alae CBlay A5 ) U ) aigil 15 Jgan
Table 5: Percentage Distribution of Traveled Households on Domestic Trips by

Method of Trip Organization and Region, 2014

Region 4akhial)
proeme O BT R T e R
Gaza Strip West Bank Palestine
Self Arrangement 83.0 49.0 63.4 el JS
Educational Institutions 11.4 46.4 31.6 Aot Gliswta
Travel Agency 0.0 0.1 *0.0 BENTECUNELLY
Other 5.6 4.5 5.0 BN
Total 100 100 100 gsaxall

* The Percentage less than 0.05%.

.%0.05 e J8 dsiall ) *

2014 ¢M\3 CSHldiall 23 2.,3.‘;.« Ml il g:d\ M g..\uﬂ\ @Jﬂ\ 16 Jsaa
Table 6: Percentage Distribution of Traveled Households on Domestic Trips by

Number of Participants and Region, 2014

Region dgatal)
G mr v ey ey [RNPN
Gaza Strip West Bank Palestine
1 11.2 37.9 26.6 1
2 10.9 16.4 14.1 2
3 10.4 11.9 11.2 3
4 14.2 11.0 12.3 4
5 14.3 9.2 11.3 5
6+ 39.0 13.6 24.4 +6
Total 100 100 100 g saxall

* With a household members
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Osbaadd B 5 5al (SLY) B ciladddl g5 B el Jsa Adlae ey i A1) pudd aedl) aiill 17 Jgan
2014 cLAﬁ\&gﬁgﬂn

Table 7: Percentage Distribution of Opinion of Traveled Households on Domestic Trips on
Availability of Services in Sites Visited in Palestine by Type of Service, 2014

Service daadl)
Availability of Mﬁ“ EaE S el PP s olid | sl | aelba skl b
Service > R ke 4
-g:j:gz;n Fggﬁltlitgs Shops | Hotels Sv:;i(r)nonlwsing gr?;fss Parks |Restaurants
Available 3.6 76.5 57.9 6.7 48.1 63.0 77.2 67.4 SAsie
Not Available 90.4 20.6 384 81.3 45.7 23.0 20.9 241 Ssie
Don’t Know 6.0 29 3.6 12.0 6.2 14.0 1.9 8.5 el
Total 100 100 100 100 100 100 100 100 £ saxall

Q:\huﬁ gs-" 35all OSIA:Y\ GA 3)53’.&5\ Gladdl) e u.m)l\ Esuua Jsa :\,A;A <Ol LAY gﬂ\ M Lﬁuﬂ\ @Jﬂ\ :8 Joa

Table 8: Percentage Distribution of Traveled Households on Domestic Trips by Level of
Satisfaction with Services Available in Sites Visited in Palestine by Type of Service, 2014

Service Aaadl)
SatisI;ant?l)sfwith :\ﬁ\‘ ‘ij :j: G o Al e el pethal "::L;j :‘__M
services gc:ﬂ;l;;n Fgc?iﬁtlitgs Shops | Hotels SvI\:/j:)norlnSing gr?cf)fs: Parks |Restaurants
Very good *36.9 18.4 30.2 *29.8 35.4 28.9 45.0 27.3 faa 3
Good *43.9 26.8 49.7 *20.7 39.2 40.0 46.0 39.2 B
Fair *9.1 24.6 11.8 *5.3 11.8 7.8 6.5 7.0 s
Bad *1.8 16.4 3.0 *0.0 2.3 0.5 0.4 1.4 s
Very bad 0.0 9.5 02  *0.0 0.6 0.1 0.1 0.4 s o
Don’t know *8.3 4.3 51 *44.2 10.7 22.7 2.0 24.7 el
Total 100 100 100 100 100 100 100 100 £ saxal)
*Coefficient of Variation is high & e cplll*
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2014 (Aakaially WY £o s Ldaal) Lyl Ao 5)u) Gl Jaugia 19 Jgaa
Table 9: Average Expenditure of Households on Domestic Trips by Type of
Expenditure and Region, 2014

(Value in USD)

(SaY) V5l el

Region dakial)
Type of Expenditure 336 plhd IR EWA] Oplandd aay g 5
Gaza Strip West Bank Palestine
Food and Drinks 14.0 318 24.3 Gl aladall
Shopping 1.3 10.1 6.4 RPN
Transp 6.1 23.4 16.1 Jaill
Telecom. *0.2 0.9 0.6 CYlaiyl
Entertainments 3.7 16.5 11.0 Fogd 5 iy
Accommodation 1.2 *0.6 *0.9 Gy gl
Other *0.0 3.3 1.9 s Al
Total Average 26.5 86.6 61.2 plad) Jau giall
*Coefficient of Variation is high & e cpll*

2014 dshially dayla clay LdT e il ) 2y gil) 110 Jsaa
Table 10: Percentage Distribution of Traveled Households on Outbound Trips

and Region, 2014

Region Aakiall
Travelec_irri(;l;tbound 55 gl L Al dial) Oplanal Lo i cdla ban
Gaza Strip West Bank Palestine
Conducted 5.5 21.6 16.1 O3la ) dd
Not Conducted 94.5 78.4 83.9 243 ol
Total 100 100 100 £ sanall
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2014 Aihially o lal) cdayl) e ua agla cBlay @il AN pud sed ajsil) 11 Jgan
Table 11: Percentage Distribution of Traveled Households on Outbound Trips by
Number of Outbound Trips and Region, 2014

Region Aakial)
Otl?brgzigo'lfrips S A i) Gl Ll bl e
Gaza Strip West Bank Palestine
1 90.6 73.3 75.3 1
2 7.3 155 14.5 2
3 0.9 4.6 4.2 3
4+ 1.2 6.6 6.0 +4
Total 100 100 100 £ el

2014 ‘M\J 2.13).“ 2\.@4‘9 [WVWEN E*Jli <Ol AT gﬂ\ }UDU L_,..\um @Jjﬂ\ 12 Jsaa
Table 12: Percentage Distribution of Traveled Households on Outbound Trips by
Destination Country and Region, 2014

Region Aakiall
Destination Country 356 pUad Ay al Al Sl sl dgay
Gaza Strip West Bank Palestine

Jordan 1.8 50.7 45.0 GY)
Saudi Arabia 28.1 22.4 23.0 A2yl
Israel 4.8 13.4 12.4 i sl
Egypt 47.3 11 6.5 e
Turkey 4.8 2.6 2.8 LSy
Other countries 13.2 9.8 10.3 Al s
Total 100 100 100 £ sanall

42




PCBS: Domestic and Outbound Tourism Survey, 2014 - Main Findings Lulu¥1 il — 2014 dialadly dad) dalyd) e :PCBS

Table 13: Percentage Distribution of Traveled Households on Outbound Trips by Number of
Participants and Region, 2014

Region Aakial)
Number of Participants* 36 pliad Ayl ddal Ouladd * S jliall 22
Gaza Strip | West Bank Palestine
1 55.8 51.6 52.1 1
2 331 24.7 25.6 2
3 2.8 9.3 8.5 3
4 1.4 6.8 6.2 4
5+ 6.9 7.6 7.6 +5
Total 100 100 100 £ saxall
* With a household members ) o)l ge ¥

2014 Aihially Uajll st Gisgl) uun Lagla oy i A Hudd aadl) a5l 114 Jgaa
Table 14: Percentage Distribution of Traveled Households on Outbound Trips by Purpose
of Trip and Region, 2014

Region Aahaial)
Purpose of Trip 36 plad PP ERA|] Onladd Ada ) Casa

Gaza Strip | West Bank Palestine
Entertainments *9.4 20.4 19.1 Aalll 5 alantiny)
Visit Relatives & Friends *14.3 38.7 35.8 slaall s o )aY1 5 )5
Education & Training *2.3 3.2 3.1 il 5 adadll
Pilgrimage 28.0 22.2 22.9 A
Business and Professional Missions *5.9 5.8 5.8 Lan ) Clage 5 dae
Health & Medical care 34.1 7.4 10.6 dall A Nl
Shopping *1.2 0.0 0.1 Gsall
Other *4.8 2.3 2.6 s Al
Total 100 100 100 £ saxall

*Coefficient of Variation is high &85y cplili*
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2014 Adkially Al adati A8k s Ll cdlay @dil A ud ) ajsill 115 Jgan

Table 15: Percentage Distribution of Traveled Households on Outbound Trips by
Method of Trip Organization and Region, 2014

Region 43hial)
Methoq of.Trlp i3 gl T i) Al ol Aa ) alats 43y )b
Organization
Gaza Strip West Bank Palestine

Self Arrangement 65.4 62.1 62.5 il ISy
Tourist Agency 30.6 291 29.2 Aol Al
Other* 4.0 8.8 8.3 * Al
Total 100 100 100 g5l

* Other includes: institutions, clubs, associations

Glrea 6"53“95 5@\..‘“}4 s Jadis Lﬁ)-;l*

2014 Aahidly GWY) £si cuun ppladl Aal) o 5yl G Jaugia 116 Jsin
Table 16: Average Expenditure by Traveled Households on Outbound Trips by

Type of Expenditure and Region, 2014

(Value in USD) (S Yl Al
Region 43kl
Type of Expenditure 338 pld agy pl) ddal) b GuY) g6
Gaza Strip West Bank Palestine
Food and Drinks 320.7 142.8 163.5 Il g aladall
Shopping 433.2 298.5 314.1 Gsnll
Transportation 354.1 194.2 212.8 Jal)
Telecommunication 60.9 38.9 41.4 Yl
Tourism Agencies *469.1 138.1 176.7 B PR ENEWA(E: Lo)
Entertainments *49.3 71.6 69.0 gl i s
Accommodations 203.7 70.5 86.0 Galally Cadll
Health & Medical care 362.3 62.8 97.6 daall e
Other* *24.4 68.7 63.8 *5 Al
Total Average 2,277.7 1,086.1 1,224.9 alad) Jac gial)
*Coefficient of Variation is high & e i
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Introduction

Tourism statistics traditionally represent an important field of official statistics, since they
contribute significantly to the economic and market analysis of the tourism sector in Palestine.

Palestine attracts many tourists who come to tour its highly valued religious and historical
sites. The household sample survey conducted from 24 March 2015 to 31 May 2015. Tourism
is a key to many countries economy thanks to its significant contribution to GDP. For this
reason, PCBS established a statistical program to monitor and produce reliable and timely
statistics on the main indicators of tourism activity. This program began in 1996 with the
implementation of the Hotel Survey, which provides periodic data on accommodation
statistics.

PCBS is pleased to introduce this report on the Domestic and Outbound Tourism Survey 2014
as an additional component of statistics on internal tourism. The main objective of the survey
IS to provide basic information about the demand on tourism for use in the Tourism Satellite
Accounts system in Palestine.

The data produced by this survey cover expenditure during trips to touristic resorts,
households’ trips, countries of destination, and the facilities and services available in the
resorts visited by households resident in Palestine.

This report comprises three chapters: the First Chapter presents the main findings. The
Second Chapter explains the methodology of data collection and tabulation, in addition to
details regarding data quality and estimates of data sources. The Third Chapter lists the
concepts and definitions used in this report.

August, 2015 Ola Awad
President of PCBS
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Chapter One
Main Findings

This section presents the main findings of the Domestic and Outbound Tourism Survey for
resident households during 2014 and illustrates the nature of households; trips and activities
inside and outside of Palestine.

The survey aims at identifying indicators related to the behavior of households in Palestine
during their trips, such as expenditure, mode of consumption, destination, average length of
stay, activities engaged in during domestic trips.

1.1 Domestic Trips

The results of the survey indicate that 36.9% of households (one member at least) participated
in domestic trips during 2014, while 63.1% did not. Households participating in domestic
trips were distributed by region as follows: 32.5% in West Bank and 45.5% in Gaza Strip.

Percentage Distribution of the Households that Traveled for Domestic Trips by
Region, 2014

80 -
70 -
60 - 54.5
50 - 455

OConducted Domestic Trips BNot Conducted

67.5

40 ~
30 ~
20 A
10
0

32.5

percentage%

Gaza Strip West Bank

Frequency of Domestic Trips:

The survey results for 2014 show that among traveled households on domestic trips. 43.3%
participated in one domestic trip, 26.2% made two trips, and 30.5% of households went on
three or more trips.

Destination of Domestic Trips in the West Bank:

The results indicate that the main destination of domestic trips by households in the West
Bank was Mega Fun Land in Tulkarm 21.8%, followed by Albathan Valley in Nablus
governorate with 16.8%, while 10.8% traveled to the Qalgilia Zoo.

Destination of Domestic Trips in Gaza Strip:
In Gaza Strip, 45.5% of households went on a domestic trip with 21.0% traveling to Alnoor
city, 20.6% to Gaza beach in Gaza governorate and 14.2% to North Gaza beach.

Organization of Domestic Trip:

The results indicate that 63.4% of the domestic trips taken by households in Palestine were
organized independently, 31.6% of households educational institutions and 5.0% by others.

[13]
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1.2 Outbound Trips

Survey results indicate that 16.1% of households (at least one member) traveled outside
Palestine during 2014, while 83.9% did not: 78.4% of them in the West Bank and 94.5% of
them in Gaza Strip.

Frequency of Outbound Trips:

Survey results show that 75.3% of households in Palestine taking outbound trips carried out a
single outbound trip during 2014, while 14.5% made two trips, and 10.2% made three trips or
more in 2014.

Destination of Outbound Trips:
The results indicate that 45.0% of households taking outbound trips visited Jordan, 23.0%
visited Saudi Arabia, 12.4% visited Israel, and 6.5% visited Egypt.

Percentage Distribution of the Outbound Trips by Main Destination, 2014

Other countries

Turkey 10.3%

2.8%

Israel
12.4%

Jordan
Egypt 45.0%
6.5%

Saudi Arabia
23.0%

Organization of Outbound Trip:
The results indicate that 62.5% of outbound trips taken by households in Palestine were
organized independently while 29.2% used travel agencies to organize their trips.

[14]
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Chapter Two

Methodology and Data Quality

This chapter presents the scientific methodology and data quality procedures used in the
planning and implementation of the Domestic and Outbound Tourism Survey, including the
design of the survey tools and methods of collecting, processing and analyzing data, in
addition to data quality assurance controls

2.1 Objectives

The primary objective is to provide reliable data on the main tourism indicators for in
Palestine including expenditure during trips to tourist resorts, trips conducted by households,
destination countries, and the facilities and services available in the resorts visited by
households resident in Palestine.

2.2 Questionnaire

The tourism questionnaire was design of the accordance with similar international
experiences and with international standards and recommendations for the most important
indicators, taking into account the special situation of Palestine.

2.3 Sample and Frame

Target Population:
It consists of all Palestinian households who are staying normally in Palestine during 2015.

Sampling Frame:

The sampling frame was based on master sample which was update in 2013-2014 for
(Expenditure and Consumption Survey (PECS) and Multiple Indicator Cluster Survey
(MICS)) surveys, and the frame consists from enumeration areas. These enumeration areas
are used as primary sampling units (PSUs) in the first stage of the sampling selection.

Sample size:
The sample size is 7,690 households for Palestine level, 6,609 households responded.

Sampling Design:
Two stage stratified cluster (PPS) sample as following:

First stage: selection of a PPS random sample of 370 enumeration areas.

Second stage: A random systematic sample of 20 households from each enumeration area
selected in the first stage.

Sample strata:

The population was divided by:

1- Governorate

2- locality type (urban, rural, camps)

[15]
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2.4 Fieldwork

Training Field workers:

Field workers were trained on the main skills relevant to the survey before the start of data
collection.  Instructions on completing the questionnaire were made available to the
interviewers. The training provided field workers with the aims and definitions of the
different indicators of the survey.

Data Collection:

Field work activities started on 24/03/2015 and lasted until 31/05/2015. Field workers were
distributed to all governorates according to the sample size of each governorate. The field
work team consisted of 55 members, including 10 supervisors, 7 editors and 38 field workers.

2.5 Data Processing

The data processing stage consisted of the following operations:

1. Editing and coding prior to data entry: all questionnaires were edited and coded in the
office using the same instructions adopted for editing in the field.

2. Data entry:

The Domestic and Outbound Tourism Survey questionnaire was programmed and the data
were entered into the computer in the offices in Nablus, Hebron, Ramallah and Gaza. At this
stage, data were entered into the computer using a data entry template developed in Access.
The data entry program was prepared to satisfy a number of requirements:

To prevent the duplication of questionnaires during data entry.

To apply checks on the integrity and consistency of entered data.

To handle errors in a user friendly manner.

The ability to transfer captured data to another format for data analysis using statistical
analysis software such as SPSS.

2.6 Weight Calculation of Households

The weight of statistical units (sampling units) in the sample is defined as the mathematical
inverse of the selection probability where the sample of the survey is two-stage stratified
cluster (PPS) sample. Thus, in the first stage we calculate the weight of enumeration areas
depending on the probability of each enumeration area. second stage we calculate the weight
of households in each enumeration area. Initial household weights resulted from the product
of the weight of the first stage and the weight of the second stage. Final household weights
were obtained after adjustment of initial weights with the household estimates of the middle
of 2015 with regard to design strata (governorate, locality type).

2.7 Data Quality

The concept of data quality covers many aspects, starting from the initial planning of the
survey to the dissemination of the results and how well users understand and use the data.
There are seven dimensions of statistical quality: relevance, accuracy, timeliness and
punctuality, accessibility and clarity, comparability, coherence and completeness.

2.8 Accuracy

This includes many aspects of the survey, mainly sampling errors due to the use of a sample,
and also non sampling errors from workers and survey tools. It also includes the response
rates in this survey and their effect on the assumptions. This section includes:

[16]
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1. Sampling Errors:

Data of this survey may be affected by sampling errors due to use of a sample and not a
complete enumeration. Therefore, certain differences are expected in comparison with the real
values obtained through censuses. Variances were calculated for the most important indicators
and the variance table is attached with the final report. There is no problem with the
dissemination of results on national.

Summary for Variance Calculation for Main Indictors

95% Confidence
Indicator Estimate Standard C.V% Interval Numberl of
Error Observations

Lower Upper

Percentage of Households travelled 36.9 0.8 2.2 35.3 38.6 2,425

for domestic trips in Palestine

during 2014

Average of household expenditure 314.1 14.7 4.7 285.1 343.2 1,060

(us dollar) on shopping for whom
travelling in outbound trips in
Palestine in 2014

Average of household expenditure 31.8 1.1 3.6 29.6 34.1 1,513
(us dollar) on food and drink for
whom travelling in domestic trips in
the west bank in 2014

Percentage of Households whom 14.3 3.4 *23.6 8.8 22.2 17
the main purpose of conducting
outbound trips in Gaza strip during
2014 is visiting friends

*Coefficient of Variation is high

2. Non Sampling Errors:

The non-sampling errors are possible to occur at all phases of implementing the project,
through data collection and entry which could be summarized as non-response errors, and
responding errors (respondents), and interview errors (fieldworkers) and data-entry errors. To
avoid errors and reduce the impact, it had been made great efforts through extensive training
of fieldworkers on how to conduct interviews, things that ought to be followed during an
interview, things that should be avoided, making some practical and theoretical exercises
during training session, in addition to providing them with a manual booklet for fieldworkers
which contained a private key questions of questionnaire, mechanism to fill questionnaire and
methods of dealing with respondents to reduce refusal rates and providing correct and non-
based data, Also data entry staff were trained on the data entry program, which was tested
before starting the data entry process.

As for office work, they had been trained for a special auditing of questionnaires and error
detection, which greatly reduced rates of errors during field work. In order to reduce the
percentage of errors during data entry, the program was designed to enter data so as not to
allow any mistakes during the process and contained many of logical terms. This process led
to disclosure of most of errors that had not been found in earlier phases of the work, where
they were correcting all the errors that had been discovered.

After the completion of the aforesaid audits, data consistency was examined by computer
using frequency and cross tables as turned out to be quite consistent, Errors impact was not
detectable on data quality. This in turn gave a good impression of those in charge of the
survey that we could rely on this data and extract reliable statistical and high significant
indicators on the reality of corruption in Palestine.

[17]
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Response Rates:

7,690 households had been reached as a representative sample to Palestine, where the number
of completed questionnaires amounted to 6,609 questionnaires of which 4,536 questionnaires
were in the West Bank and 2,073 questionnaires in Gaza Strip. Weights were amended at the
level of design strata to modify effects of refusals rates and non responses.

Items of interview results

Results of interviews Number of cases
Completed 6,602
Partially completed 7
Household was abroad 94
No one at the house 383
Refused to cooperate 243
No available Information 20
The housing unit is uninhabited 211
Not existed housing unit 93
Others 37
Total 7,690

Equations of responsiveness and failures to response:
Percentage of over coverage = Total over coverage cases x 100%
Original sample

=4.0%

The percentage of non-response = Total non-response cases x 100%
Net sample
=10.5%

Net sample = original sample - (over coverage cases) = 7,386
Response rate = 100% - the percentage of non-response.
= 89.5%

over coverage Cases include: (unit does not exist, the housing unit is uninhabited).
Non-response cases include: (household was abroad, no one at the house, refused to
cooperate, no available Information and others).

2.9 Comparability

As illustrated below, the survey data is comparable geographically and over time by
comparing data from different geographical areas to data of previous surveys. The main
indicators regarding domestic and outbound trips have only slight variance.

Data of the Domestic and Outbound Tourism Survey are comparable geographically and
across time. When comparing data of this survey between different geographical areas and
with previous surveys.

[18]
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Region
Indicator Year
Palestine West Bank Gaza Strip
Conducted Domestic Trips by 2005 34.0 27.7 46.2
the Households (%)
2006 42.7 35.5 57.6
2008 29.8 27.8 33.9
2009 38.1 33.9 47.9
2010 37.8 34.2 44.7
2012 34.8 20.1 62.3
2014 36.9 325 45.5
Conducted Outbound Trips by 2004 12.5 15.5 6.6
the Households (%)
2009 15.6 21.9 0.7
2010 11.4 16.4 2.0
2012 10.9 13.3 6.4
2014 16.1 21.6 5.5

2.10 Data Quality Control

Several measures were implemented to ensure quality control in the survey, such as the
training of field workers in basic skills before the start of data collection, conducting field
visits to field researchers to ensure the integrity of data collection, in addition to conducting a
The audit questionnaire was conducted before data entry using a program that does not allow
any mistakes to occur during the process of data entry. The data were then examined to
ensure that they were free from errors not discovered earlier. After receipt of the raw data file,
cleaning and inspection of outliers was carried out and the consistency of the different
questions on the questionnaire was checked

2.11 Technical Notes
This part presents important technical notes on the indicators presented in the results of the
survey:
e Domestic and Outbound Tourism Survey, 2015 implemented as an annex to the Area
Households survey, which covered different subjects.
e Some of the questionnaire data remained incomplete in reason of non-response when the
household was not at home or the household refused to participate.
e Answers to questions on consumption are approximate.

[19]



PCBS: Domestic and Outbound Tourism Survey, 2014 - Main Findings

[20]



PCBS: Domestic and Outbound Tourism Survey, 2014 - Main Findings

Chapter Three

Concepts and Definitions

The following concepts and their definitions are based on international recommendations in
the fields of tourism and economic statistics, while taking into account the particular aspects
of Palestine:

Household:

One person or a group of persons with or without a household relationship, who live in the
same housing unit, share meals and make joint provision of food and other essentials of
living.

Tourism Trip:

Activity carried out by the traveler to the main destination outside the usual environment, for
less than a year, for any main purpose (business, entertainment or personal for another
purpose) except as used by a resident of a country or place that is visited by a person.
Classified as a visiting tourist or visitor overnight.

Usual Environment:

Usual environment is the place or places a person occupies within their regular routine of life
(excepting places visited for leisure or recreational activities only). Usual environment of a
person consists of the direct vicinity of his/her home and place of work or study and other
places frequently visited.

Domestic Tourism:
Is a tourism trip, which is the main destination inside the country visiting the establishment.

Outbound Tourism:
Is a tourist trip, which is the main destination outside the country visiting the establishment

Purpose of Visit:

The purpose to which it out of the tourists or visiting a place of habitual residence, where this
might be the purpose of the goals of entertainment, religious or visit relatives and friends,
medical, educational or official business or other purposes.

The number of days
It is the number of days spent by tourists during his trip in the principal place of visit and
other places outside the country, just days residence in the country Shrine.

Tourism Expenditure:

Tourism expenditure refers to the amount paid for the purchase of consumer goods and
services, as well as valuables, for private use or gifting, for the purposes of tours and during.
These include Visitors expenses themselves, as well as expenses paid or reimbursed by a third

party.

Tourism Agency:
Establishment engaged in doing business for tourist travel services and related activities and
sell them through travel agencies or directly to final consumers.

[21]
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Tourism Guide:
A person who guides the tourists to the tourism sites and regions, and has an ability to speak
many languages.

Work and Official Missions:

The work carried out by any traveler, so it does not generate income, such as official business
that may be assigned to the person from his or his government, with the exception of the work
of a commercial nature or profit. (activities of business).

Region:

According to current administrative divisions, the Palestinian Territory were divided into two
geographic regions (areas): The West Bank and Gaza Strip. The West Bank was divided into
11 Governorates while Gaza Strip was divided into 5 Governorates.

[22]
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