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 ����1 : ��	
�� 
������ ��
��	���� �	�� �	����
���� ��
��	���� ������ ����  � ����� �!�����	� "2005 

Table 1: Percentage Distribution of the Households by Receiving Visitors from out of the Palestinian Territory and Region, 2005 
 

Region ������� 

Receiving Visitors �	�
��
  

Gaza Strip 

���� ���	
�� �
���  

South of West 
Bank  

������	
�� �
���  

Middle of  West 
Bank  

�������	
�� �
���  

North of  West 
Bank  

������������  

West Bank  

����������������  

Palestinian 
Territory 

���� �	����� 

Receiving Visitors 5.9 9.9 13.6 16.1 13.6 11.0 	��� ������� 

Non Receiving Visitors 94.1 90.1 86.4 83.9 86.4 89.0 	��� ������ �� 

Total  100 100 100 100 100 100  ������� 

 

 ����2 :
������ ��� �	� ��
��	���� ������ ����  �  ��#���� �	�� ����� ��	
�� ���$% �&���� "���
���� 2005  

 Table 2:Percentage Distribution of the Households Inbound Visitors from out of the 
 Palestinian Territory  by Country of Stay and Region, 2005 

 

Region ������� 

Country of Stay �������  

Gaza Strip 

�
������	
��  

West Bank 

 ��	!��������
��  

Palestinian Territory 

�����	
��  

Jordan 9.7 61.0 51.6 "#	!� 

Saudi Arabia 23.7 6.6 9.7 �$�������#�%��� ���	%��  

Egypt  47.8 0.2 8.8 	&�  

Israel 0.0 5.5 4.5 ��'�	�� 

European Countries  0.8 12.6 10.4 ��#���	�(  

United States of America  2.2 5.2 4.1 ���)���*���� �# 

Other Countries 15.8 8.9 10.9 ��#+	,(  

Total 100 100 100 ������� 
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 ����3 :
������ ��
��	���� ������ ����  �  ��#���� �	�� ����� ��	
�� �	� '�!��  � "(������ 2005 

 Table 3: Percentage Distribution of the Households Inbound Visitors from out of the Palestinian Territory by 
 Purpose of Visit and Region, 2005 

 

Region ������� 

Purpose of Visit �	�
��
  

Gaza Strip 

�������	
�� �
���  

South of West 
Bank 

������	
�� �
���  

Middle of  West 
Bank 

�������	
�� �
���  

North of  West 
Bank 

����������� � 
West Bank 

����������������  

Palestinian 
Territory 

 �!��	����  

Recreation &  Leisure 0.0 0.0 2.4 1.1 1.2 1.0 ������-��*�	���  

Visit Relatives  97.4 94.7 94.3 80.3 87.0 88.9 �	��� �	��!�  

Visit  Friends 2.6 2.1 2.6 2.0 2.1 2.2 �	���.��#&!�  

Official Tasks or Meetings 0.0 0.0 0.3 9.8 5.3 4.3 ���/���0����� �( ����	  

Medical Treatment  0.0 2.9 0.0 0.1 0.7 0.5 ����%���������  

Others  0.0 0.3 0.4 6.7 3.7 3.1 +	,( 

Total 100 100 100 100 100 100 �������  

 

 ����4 :�	��� )� *��
�+� ���� ������ ,�% (�#���� (������ ��
��	�	�"���
���� *��
)� -�
  2005)  �/����� �0�����  (     

Table 4: Average Expenditure on the Inbound Visit to the Palestinian Territory by Type of Expenditure and  Region, 2005 (in US$) 
 

Region ������� 

Type of Expenditure �	�
��
  

Gaza Strip 

���� ���	
�� �
���  

South of West Bank  

������	
�� �
���  

Middle of  West Bank  

�������	
�� �
���  

North of  West Bank  

������������  

West Bank  

����������������  

Palestinian Territory 

"	���� ��� 

Food and Drinks 125.2 28.8 92.5 49.2 56.3 69.0 �	���� ��%���� 

Shopping 340.6 328.3 330.9 294.3 311.5 317.5 1����� 

Transportations and 
Telecommunications 

121.2 281.0 245.7 311.8 292.2 257.1 �)�&�)�� ����� 

Tour Operators 136.5 12.1 891.7 172.7 326.1 314.4 	
���� �*����� ���$� 

Entertainments 128.8 25.1 55.8 131.6 70.3 79.0 �����	� ��2��3 4��/�2	� 

Other Expenditures 156.1 241.0 244.8 231.7 238.5 236.5 +	,( ���
� 

Average 1008.4 916.3 1861.4 1191.2 1294.9 1273.5 ������� 
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Introduction 
 
 

Palestinian Central Bureau of Statistics (PCBS) conducted the inbound tourism survey 
which aims at producing a comprehensive data base on all tourism activities in Palestine. 
The ultimate goal is to compile and maintain data on inbound tourism activity. In this 
exercise, PCBS hopes eventually to be able to produce statistics regularly on the basic 
indicators recommended and adopted by the World Tourism Organization (WTO) and the 
European Union (EU). In the meantime, this initiative in the present format aims to fill the 
existing gaps on the basic statistics of the inbound tourism, which might help to provide 
data necessary for policy making to promote this important sector in Palestine. 

 
This survey reflects the data for the year 2005, and it may provide us main data about the 
inbound tourism expenditure which is related to the overnight-stay tourists.  
 
Objectives of the Survey: 
  The survey provided data on:  
• The main purposes of the inbound visit.  
• The length of stay of the visit. 
• The amount and mode of expenditure during the visit. 
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Concepts and Definitions 
 
The following concepts and their definitions are based on international recommendations in 
the fields of tourism and economic statistics, while taking into account the particular aspects 
of the Palestinian Territory: 

 
Inbound Tourism: This is defined as comprising the activities of non-residents 

visitors to the households in other country, with exception of 
hotel guests 

  

Inbound Visit:  The activities inbound visitors traveling to Palestinian 
Territory to visit their relatives or friends or any other 
purpose and  staying less than one permanent year. 

  

Purpose of Visit: 
 

The purpose in the absence of which the trip would not have 
taken place.  For many purposes, the secondary purposes is 
also important and worth including in a survey, for example 
leisure and business, combined visiting friends and relatives 
and recreation. 

  

Duration of Visit: The number of hours for same-day visits, and nights for 
staying visits 

  

Tourism Expenditure:  
 

The total consumption expenditure made by a visitor or on 
behalf of a visitor  for and during his/her trip and stay at 
destination, inside the visited country.  

  

Tourism Agency: 
 

Establishment engaged in doing business for tourist travel 
services and related activities (e.g. transport, 
accommodation, catering, entertainment, sightseeing) and 
sell them through travel agencies or directly to final 
consumers as a single product (called a package tour). 

  

North of West Bank: Jenin, Tulkarm, Nablus, Qalqiliya and Salfit governorates 
Tubas districts. 

Middle of West Bank: Ramallah and Al-Bireh, Jericho and Al-Aghwar, and 
Jerusalem governorates. 

  

South of West Bank: Bethlehem and Hebron governorates. 
  

Gaza Strip : North Gaza, Gaza, Deir El-Balah, Khan Yunis and Rafah 
governorates. 
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Main Findings 
 

The main results of the Inbound Tourism Survey for the Palestinian households during the 
year 2005, which reflect the characteristics and the activities of those households inside the 
Palestinian Territory . 
 
Conducting Inbound Trips: 
The results of the survey indicate that 11.0% of the Palestinian Territory households received 
visitors from outside of the palestinian Territory and  89.0% of them are not received. 
 
Stay and Accommodation: 
During the year 2005, the results of the survey show that the average length of stay of the 
households visitors in the Palestinian Territory was 21.5 night, this average was distributed by 
22.2 night in the West Bank and 18.4 night in Gaza Strip, and the results indicate that the 
average length of stay was the longest in South of West Bank with 29.8 night, and the lowest 
length of stay was in North of West Bank with 17.4 night, finally the average length of stay in 
Middle of West Bank was 25.9 night. 
 
Original Countries of  Inbound Visitors to Palestinian Households: 
The result show that 51.6% of the households visitors came from Jordan, while 10.4% of 
them came from European countries, whereas 9.7% of them came from Saudi Arabia but 
8.8% of them came from Egypt, finally 4.5% and 4.15% came from Israel and United 
States of America respectively.  
 
Purposes of Visits: 
The results indicate that the main purposes of visits by the Palestinian household visitors 
was for: visiting relatives 88.9%, visiting friends 2.2%, official tasks or meetings 4.3%, for 
treatments 0.5%, and 1.0% for recreation and leisure. 
 
Expenditure During the Visit: 
The average expenditure during inbound visit was US$1,273.5, while the expenditures 
during inbound visit to the West Bank was US$1,294.9 compared to US$1,008.4 during 
inbound visit to  Gaza Strip. 
 
The distribution of expenditure according to the mode of the consumption during inbound 
visit showed that US$317.5 was consumed on shopping, US$314.4 on tourism agencies, 
US$257.1 on the transportation and telecommunications cost, US$69.0 consumption was for 
food and drink, and US$ 79.0 was spent on sport, culture and welfare activities; for other not 
specified consumption the amount was US$ 236.5. 
 
Way of Entrance to the Palestinian Territory:  
As results indicate 87.8% from the household visitors entered to the Palestinian Territory 
by cross land points, and 10.0% of them entered by Israeli airports, and 2.2% entered by 
Israeli seaports.    
 
Organizing the Visit   
The results indicate that 91.3% of the households inbound visitors had been organized by 
themselves, and 8.7% of the visits were organized by tourist agencies. 
 
    


