PCBS: Tourisim Satellite Accounts, 2016
Chapter One

Terms, Indicators and Classifications

This report was prepared using the latest international recommendations on tourism accounts consistent with the international regulations proposed by the United Nations. This includes the most important definitions of the terms set out in the Tourism Satellite Accounts Manual of 2008 issued by the World Tourism Organization (UNWTO).

1.1  Terms and Indicators

Tourism: 
Activity carried out by the traveler to the main destination outside the usual environment, for less than a year, for any main purpose (business, entertainment or personal for another purpose) except as used by a resident of a country or place that is visited by a person. Classified as a visiting tourist or visitor overnight.

Domestic tourism: 
Domestic tourism is a tourism trip, which is the main destination inside the country visiting the establishment.
 
Outbound tourism: 
Outbound tourism is a tourist trip, which is the main destination outside the country visiting the establishment.

Inbound tourism: 
Inbound tourism comprises the activities of persons traveling to Palestinian Territory and staying in places outside their usual permanent places of residence for not more than one consecutive year for leisure, business and other purposes.  

Tourism consumption:
Tourism consumption includes the sum paid for the acquisition of consumer goods and services, as well as valuables for personal use or to give away, and during tourism trips and which correspond to monetary transactions (the focus of tourism consumption). It also includes services associated with vacation accommodation on own account, tourism social transfers in kind and other imputed consumption. These transactions need to be estimated using sources that differ from information collected directly from visitors, such as reports on home exchanges, estimates of rents associated with vacation homes, and calculations of financial intermediation services indirectly measured (FISIM).

Outbound tourism consumption:
Tourism consumption by a resident visitor outside the economy of reference.

Inbound tourism consumption:
Tourism consumption by a non-resident visitor within the economy of reference.

Internal tourism consumption:
Tourism consumption by both resident and non-resident visitors within the economy of reference. It is the sum of domestic tourism consumption and inbound tourism consumption.

Domestic tourism consumption:
Tourism consumption by a resident visitor within the economy of reference.
National tourism consumption:
Tourism consumption by resident visitors within and outside the economy of reference. It is the sum of domestic tourism consumption and outbound tourism consumption.

Visitor:
A visitor is a traveler taking a trip to a main destination outside their usual environment for less than a year and for any primary purpose (business, leisure or other personal purpose) other than to be employed by a resident entity in the country or place visited.

Related to tourism recommendations the visitors are classified by:
· International visitors: An international traveler qualifies as an international visitor with respect to the country of reference if: (a) he/she is engaged in tourism and (b) he/she is a non-resident travelling in the country of reference or a resident travelling outside of it.
· Domestic visitors: From the perspective of the country of reference, a domestic traveler qualifies as a domestic visitor if: (a) he/she is on a tourism trip and (b) he/she is a resident travelling in the country of reference. 

Usual environment:
Usual environment is the place or places a person occupies within their regular routine of life (excepting places visited for leisure or recreational activities only). Usual environment of a person consists of the direct vicinity of his/her home and place of work or study and other places frequently visited.

Country of resident: 
Country of residence is usually the person queried or intends to reside for a year or more, and may be registered in his passport attributed to the country, it might be different.

Housing services provided by vacation house on own account:
Each household has a principal dwelling, usually defined with reference to the time spent there, whose location determines the country of residence and place of usual residence of this household and all of its members. All other dwellings (owned or leased, medium- or long-term by the households) are considered as secondary dwellings, excludes secondary dwellings used as vacation homes (those visited mainly for recreation purposes) from the usual environment, regardless of how close they are to the usual place of residence, the frequency of the visits and duration of stay (provided such duration does not turn this secondary dwelling into the principal dwelling of the household).  A vacation home may be located either in the same national territory as the usual residence of the household or in a different one.

Duration of a Trip
A visitor (domestic, inbound or outbound) is classified as a tourist (or overnight visitor) if their trip includes an overnight stay, or as a same-day visitor (or excursionist).
Most same-day visitors are domestic visitors, but there are also cases of international same-day visitors, in particular in small countries or when border crossings are especially easy. For some countries, consumption by same-day visitors may constitute an important component of tourism consumption.

[bookmark: _GoBack]The volume of tourism can be characterized not only by the number of trips, but also by the number of overnight stays. The duration of a trip is an important variable in assessing the level of demand for tourism services, such as overnight accommodation services, as well as in estimating total consumption associated with a trip.

The purpose of the visit:
The purpose to which it out of the tourists or visiting a place of habitual residence, where this might be the purpose of the goals of entertainment, religious or visit relatives and friends, medical, educational or official business or other purposes.

1.2 Classification
The methodology for the collection and processing data of the Tourism Satellite Accounts (TSA) was based on classification of consumption items by Classification of Individual Consumption by Purpose (COICOP) system pertinent to the classification of household/personal consumption. 





Chapter Two

Main Findings

2.1 Inbound tourism consumption to Palestine
The final findings of the Tourism Satellite Accounts for 2016 to Palestine indicate that total consumption on inbound tourism showed a decrease by 5.8% in 2016 compared to 2014, the consumption on inbound tourism totaled to USD 1,019.3 million in the year 2016, including both overnight stay visitors and same day visitors compared to USD 1,082.3 million in the year 2014. This decrease was due to the decrease of the number of same-day visitor by 6.2%.

The percentage contribution of consumption in 2016 comprised: 36.8% on shopping, 25.5% on food and beverage serving services, 21.5% on accommodation services, 8.2% on passenger transport and communication services (87.5% for transport and 12.5% for communication), and 8.0% on other expenses.

Value of inbound tourism consumption to Palestine by products
for the years 2014, 2016 
	



      * Others: include tourism agencies and entertainments

2.2 Domestic tourism consumption in Palestine
The final findings of the Tourism Satellite Accounts for 2016 in Palestine indicate that total consumption on Domestic tourism increased by 12.1% compared to 2014, the consumption on domestic tourism totaled USD 129 million in the year 2016, including both overnight stay visitors and same-day visitors compared to USD 115 million in the year 2014.

The percentage contribution of consumption comprised 53.7% on food and beverage serving services, 12.9% on passenger transport and communication services, 13.1% on accommodation services, 7.7% on shopping and 12.6% on other expenses.





Value of domestic tourism consumption by consumption type for the years 2014, 2016 
	



          *Others: include tourism agencies and entertainments.

This affects internal tourism consumption which includes consumption by inbound tourist consumption and domestic tourist consumption decreased by 4.4% comparing to 2014.

Value of internal tourism consumption by consumption type for the years 2014, 2016 
	




2.3 Outbound tourism consumption for Palestinians abroad
The main findings of the Tourism Satellite Accounts for 2016 for Palestine indicate that total consumption on outbound tourism by Palestinians abroad was USD 388.0 million, including outbound overnight visitors and outbound same-day visitors with an increase of 7.8% compared to the year 2014. The percentage contribution of consumption comprised 43.8% on shopping, 20% on passenger transport and communication services, 17.6% on food and beverage serving services, 7% on accommodation services and 11.6% on other expenses.




Value of outbound tourism consumption by consumption type for the years 2014, 2016
	


   *Others: include tourism agencies and entertainments





Chapter Three

Methodology

The methodology for the compilation of the Tourism Satellite Accounts (TSA) for 2016 is based on data tabulation and the processing of data from all available sources to measure consumption by type and by category of tourist for the first three tables of the TSA, which cover inbound, domestic, and outbound tourism.
3.1 General Overview

3.1.1 Framework of Tourism Satellite Accounts 
The first three tables (by consumption) of the TSA, as per the Tourism Satellite Accounts: Recommended Methodological Framework Manual 2008 published by UNWTO. These three tables cover inbound, domestic, and outbound tourism.  The system used to compile the TSA is consistent and coherent with the System of National Accounts (SNA 2008) and Balance of Payment Manual (BPM6).

3.1.2 Geographical Coverage
The data has been processed separately for West Bank (WB), including those parts of Jerusalem annexed forcefully by Israel in 1967 and Gaza Strip, but for statistical purposes, data was published for Palestine.  

3.2 Tourism Satellite Accounts Methodology 
Data from each given source were processed according to the classification from the available data sources. The following box provides a description of the methodology used to compile the Tourism Satellite Accounts  (TSA 2008) for each table.

	Table name
	Table source
	Technical notes

	Inbound tourism consumption for overnight stays
	· Hotel survey 2016
· Inbound survey/ balance of payment attachment on Labor Force Survey 2016 
· Population and housing estimates 2016 based on the Population, Housing and Establishments Census 2007  
· Estimates from the Palestinian Consumption and Consumption Survey 2016
· Hotel Guest Survey 2009

	· Inbound tourist consumption with overnight stay in local hotels.
Inbound tourist consumption with overnight stay in local hotels was estimated by obtaining the number of overnight stays of foreign guests and dividing the consumption of foreign hotel guests by the type of trip organization in 2009, applying inflation rate in 2016 from 2009.
·  Inbound tourist consumption with overnight stay with local family hosts.
The total consumption of inbound tourists with overnight stay in local family hosts was estimated based on the inbound survey of 2016.
· Inbound tourism consumption with overnight stay provided in vacation homes on own account.
· Inbound tourism numbers with overnight stay in a secondary home were estimated from the population and housing estimates of 2016 based on the Population, Housing and Establishments Census 2007.  The average number of overnight stays was estimated as the same average of overnight stays of inbound tourists hosted by local families.
· This consumption was defined as the same as for domestic tourism consumption, excluding accommodation services consumption (imputed from the Palestinian consumption and consumption survey 2016 as in the TSA recommendations).

	Inbound tourism consumption for same-day visitors
	· Police tourism data 2016
· Hotel survey 2016.

	· Inbound tourism consumption for same day visitors.
The number of inbound visitors for same day visits was obtained from tourism police data for 2016.

	Domestic tourism consumption for overnight stays
	· Estimation of Palestinian consumption and consumption survey 2016
· Police tourism data 2016
· Hotel survey 2016
· Hotel guest survey 2009
	· Domestic tourism consumption with overnight stay in local hotels.
The total consumption of domestic tourists with overnight stays was estimated by multiplying the number of domestic tourists with overnight stay in local hotels (hotels survey 2016) by the consumption of domestic tourists (Hotel guest survey 2009). 

	Domestic tourism consumption for same day visitors
	· Police tourism data 2016
· Estimation of Palestinian consumption and consumption survey 2016

	· Domestic tourism consumption for same day visitors.
Domestic tourism consumption for same day visitors was estimated by subtracting the consumption of domestic tourists in hotels from total domestic consumption (item by item) as per the Palestinian consumption and consumption survey 2016.

	Outbound  tourism consumption for overnight  stays and same day visitors
	· Estimation of Palestinian consumption and consumption survey 2016.
· Domestic and outbound tourism survey 2016
	Outbound tourism consumption for overnight  stays and same day visitors was estimated from the Palestinian consumption and consumption survey 2016 and consumption was estimated from the domestic and outbound tourism survey 2016.





Chapter Four

Quality

4.1  Accuracy 
Tourism Satellite Accounts prepared based on a set of statistical sources (surveys and administrative records), so the following steps have been taken: 
· The results of this report that rely on surveys (as sources of data) may be affected by sampling errors as a result of the use of a sample on units of the target population. All sampling errors from these sources were treated and the variances were calculated as stated in the reports on the PCBS website for the related Tourism Survey 2016 and domestic and outbound tourism survey 2016. Those surveys are implemented on annual basis. 
· The results of this report that rely on censuses or admistrative records are not affected by sampling errors. These sources include the Population, Housing and Establishments Census 2007, admistrative records of tourist police and the Palestinian Antiquities Department for 2016. 

4.2 Comparability
The tables of this report represent consumption of outbound, inbound, and domestic tourism in Palestine for 2014, 2016.  They also display the number of tourism indicators relevant to the tourism sector. The tables also showed contribution of tourism for palestinian gross domestic product (GDP).
 
4.3 Data Quality 
This is the foruth time PCBS prepares Tourism Satellite Accounts (TSA) with full coverage and inclusiveness of tourism activities and consumption to ensure the consistency of consumption by product for domestic and foreign tourism compared with visitor consumption data in National Accounts, as recommended in the System of National Accounts 2008 (SNA 2008) and the Tourism Satellite Accounts Manual of 2008 (TSA 2008).
Inbound tourism	2014	2016	1082.2774999999999	1019.2833000000051	Domestic tourism	2014	2016	114.97499999999999	128.91490580075711	
Value In million USD


2014	
Shopping expenditures	Passenger transport and communication services	Food and beverage serving services	Other expenses	Accommodation services	129.2088214858864	109.76373274966379	63.832073553810844	39.585794055815427	17.603187745666055	2016	27

Shopping expenditures	Passenger transport and communication services	Food and beverage serving services	Other expenses	Accommodation services	169.9	77.7	68.5	44.9	27	
Value In USD million


2014	
Shopping expenditures	Food and beverage serving services	Accommodation services	Passenger transport and communication services	Other expenses	415.69646691514419	260.47764157509403	224.60477098735132	103.68349463229909	77.815075607269549	2016	
Shopping expenditures	Food and beverage serving services	Accommodation services	Passenger transport and communication services	Other expenses	375.4	259.89999999999969	219.3	83.9	80.8	
Value In million USD



2014	
Food and beverage serving services	Passenger transport and communication services	Other expenses	Accommodation services	Shopping expenditures	62.3	16.3	15.4	12.5	8.5	2016	
Food and beverage serving services	Passenger transport and communication services	Other expenses	Accommodation services	Shopping expenditures	69.2	16.600000000000001	16.23	16.899999999999999	10	
Value In million USD
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