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Preface

Tourism statistics is considered one of the traditional and important fields of official statistics.  These statistics serve as an important input in the economic and market analysis of tourism sector in Palestine.

The awareness of the need of statistical data on the trends of tourism indicators started since many years.  The first step in this direction was made in 1937 when the U.N council issued recommendations concerning the concept of international tourist.  This step was followed by a number of successive activities to develop conceptual framework of the production of statistical data on tourism activity.  In 1963 the international conference on travel and tourism adopted the definition of “tourist” and “visitor”.  The recommendations on Tourism Statistics prepared by the World Tourism Organization (WTO) and adopted by the United Nation Statistical Commission in 1993 established internationally recognized basic terms and definitions on tourism statistics.  

Palestinian Territory is considered attractive area for tourists due to the presence of many religious and historical resorts for all nations.  Tourism sector is considered one of the leading sectors in the Palestinian economy, which is supposed to have significant contribution to the GDP.  Therefore, PCBS established a statistical programme to supervise and implement the production of reliable and timely statistics on the main indicators of tourism activity.  This programme has started in 1995 through conducting the hotel survey in order to provide periodic data on accommodation statistics.

PCBS is pleased to introduce this report on the domestic tourism survey, as an additional component of tourism statistics programme.  The main objective of the domestic tourism survey is to provide basic information on the trends of domestic tourism in the Palestinian Territory.

This report provides statistical data on the trends of domestic tourism, including tourist resorts, trips conducted by households, and the available facilities and services in the resorts visited by the Palestinian households in 1998.

PCBS hopes that this report will provide national governmental organizations, the non-governmental organizations, and the research institutions in the Palestinian Territory with statistical data needed for planning and developing tourism sector in Palestine.

	July, 1999
	Hasan Abu-Libdeh, Ph.D.

	
	President
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Summary

1. Introduction:

This survey was based on a sample of 2,347 households in the Palestinian territory.  The reference year of the survey is 1998.  Data collection was conducted in the period from January 30, 1999 to February 25, 1999 as an attached module with the labor force survey.

The main objective of the survey is to provide basic statistics on various aspects of domestic tourism, including the conduct domestic tourism, visited resorts, purpose of the visit, public services in places of visit and other related indicators.

 It is worth mentioning that the methodology of the survey is based on the recommendations of the world tourism organization (WTO) and the methodology on tourism statistics for European Commission taking into account the Palestinian local circumstances.

2.  Concepts and Definitions:

	Domestic tourism:
	This is defined as comprising the activities of residents of a given area travelling only within that area, but outside their usual environment.

	
	

	Tourism trip:
	The activities of person(s) travelling to and staying in places outside their usual environment.

	
	

	Usual environment:
	The usual environment of a person consists of  the direct vicinity of his/her home and place of work or study and other places frequently visited .

	
	

	Destination:
	This is a significant place visited during a trip / stay.  The place the visitor thinks of as the primary place visited (motivating destination).

	
	

	Purpose of the trip:
	This is the purpose in the absence of which the trip would not have been made or the given destination would not have been visited.

	
	

	Duration of the trip:
	The number of over night stays at a place during a trip.  

	
	

	Telecommunications:
	The transmission and reception of information of any type using electrical or optical signals sent over wires fibers or through the air, which can used by the visitors.

	
	

	Tourist guide:
	A person who has a tourist guide license with a good information about the tourist sites in the area

	
	

	Employed:
	All persons are 15 years and older who were  working at a paid job or business for at  least one hour during the reference week, or who did not work, but held a job or owned business from which they were temporarily absent (because of illness, vacation, temporarily stoppage, or any other reason)  during the reference week.  Employed persons are classified according to employment status as follows:

1. Employer

2. Own-account worker (self-employed)

3. Employee

4. Unpaid family member


	Labor force: 
	The economically active population (Labor force) consists of all persons 15 years and above who are either employed or unemployed

	
	

	Unemployed:
	Unemployed persons are those individuals 15 years and older who did not work at all during the reference week, who were not absent from a job and were available for work and actively seeking a job during the reference week. Persons who work in Israel and were absent from work due to closure are considered unemployed.

	
	

	Occupation:
	It refers to the kind of work done during the reference period by the person employed, or the kind of work done previously if unemployed, irrespective of the industry mainly or the employment status of the person.  

	
	

	Consumption of the trip:
	It consists of all the trip needs to buy, including the transportation, food, gifts and else.


3.  Main Findings:

This section presents the main findings of the survey. Statistical results are classified according to the conducting a domestic tourism by the households, domestic tourism and the labor force and finally the reasons of not conducting domestic tourism trips by the households.

3.1  Domestic Tourism:

The main findings of the survey indicate that 45.0 per cent of the Palestinian households conducted domestic trips in 1998, of which 43.6 per cent in the West Bank, against 47.8 per  cent in Gaza Strip.  The results show that the group (which consist of some of peoples or households or mixed) trips formed 38.2 per cent, while the households  trips formed 61.8 per cent (which conducted by the household or part of it).

The survey results indicated that the total number of resorts visited by Palestinian households reached 174.  These resorts were classified as 11.2 per cent urban areas, 29.2 per cent designated heritage, cultural and religious resorts, 27.9 per cent lake and seaside, 16.5 per cent gardens and parks, 11.8 per cent health and spa resorts, and 3.2 per cent as rural areas.

Concerning the reason of conducting the domestic trips, the results indicate that 77.0 per cent for recreation, against 18.3 per cent for religious reasons.

3.2   Seasonally of Domestic Tourism Trips:

The main findings of the survey indicate that 33.5 per cent of the Palestinian households conducted domestic trips in spring season, of which 41.2 per cent in the West Bank, against 20.0 per  cent in Gaza Strip.  Then the summer season which indicate that 29.7 per cent of the Palestinian households, of which 19.0 per cent in the West Bank, against 48.7 per  cent in Gaza Strip. 

3.2   Public Services:

The survey results indicated the percentage of availability of public services at visited resorts by Palestinian households were as follows: 

	
	Restaurants
	Coffee Shops
	Public Transportation
	Commu-nication 
	Tour Guides
	Bathrooms

	Urban areas
	77.9
	59.8
	94.7
	79.7
	43.8
	87.0

	Historical, Religious 
	75.6
	62.0
	85.4
	62.3
	54.7
	94.5

	Gardens and Parks  
	83.1
	59.2
	85.4
	66.6
	29.1
	89.8

	Health, Spa resorts 
	74.3
	66.4
	65.9
	53.1
	24.4
	82.0

	Rural areas
	44.5
	35.6
	46.4
	31.9
	_
	44.9

	Seaside
	72.2
	53.4
	79.3
	50.6
	20.5
	59.6


-The variance is high 

3.2   Domestic Tourism and the Labor Force:

Distribution of households by conducting domestic tourism and the labor force of the head of household as follows:
	
	Conducted a trip 
	Did not Conducted

	 Employment
	%78.0
	%60.6

	Unemployment
	%22.0
	%39.4

	Total
	%100
	%100


The households distributed by conducting domestic tourism and occupation of the head of household as follows:
	
	Conducted a trip 
	Did not Conducted

	Legislation, Senior Officials and Managers 
	%23.2
	%14.0

	Service, Agricultural, and Craft Workers
	%30.0
	%23.1

	Plant, Machine Operators and Assemblers
	%9.0
	%6.9

	Elementary Occupation
	%37.8
	%56.0

	Total
	%100
	%100


The households distributed by conducting domestic tourism and monthly average payment of the head of household as follows:

	
	Conducted a trip  
	Did not Conducted

	Less than 2000
	%47.7
	%58.5

	2001 - 3000
	%31.0
	%24.8

	 3000 +
	%21.3
	%16.7

	Total
	%100
	%100


3.3   Reasons of not conducting domestic tourism:

   The main findings of the survey indicate the reasons of did not conducted domestic tourism           by households according to region as follows:

	Reason 
	West Bank
	Gaza Strip
	Palestinian Territory

	Lack of available Time
	%23.0
	%14.3
	%20.2

	Lack of Suitable/ Near Places
	%2.2
	%*5.4
	%3.2

	Economic Reasons
	%51.1
	%54.2
	%52.2

	No Permits
	%4.2
	-
	%3.1

	Other Reasons
	%19.5
	%25.2
	%21.3


   *Small number of observations
    -The variance is high
4.  Methodology:

In this chapter we show the methodology of planning and implementation of the domestic tourism. This includes the main research tools, data collection, data processing, and data analysis.  

4.1   Questionnaire:

The domestic tourism questionnaire was designed in PCBS based on the recommendations of world tourism organization (WTO), and the methodology on tourism statistics for European Commission taking into account the Palestinian local circumstances .

4.2   Target Population:

All Palestinian households living in the Palestinian Territories except the part of Jerusalem governorate annexed by Israel after occupation of West Bank and Gaza strip 1967.

4.3   Sampling Frame:

The sampling frame consisted of a master sample of enumeration areas (EAs) selected from the population housing and establishment census 1997, the master sample consists of area units of relatively equal size (number of households) , these units have been used as primary sampling units (PSUs).

4.4   Sample Design:

The sample of this survey is part of the sample of the labour force survey (LFS), that is conducted every 13 weeks. The total sample of LFS is about 7,580 households distributed over 13 weeks. The sample of the households domestic tourism survey occupies four weeks of the twelfth round of the LFS. The sample is a two-stage stratified cluster random sample.

Stratification:

Four levels of stratification were made:

1. Stratification by Governorates.

2. Stratification by place of residence which comprises: 

(a) Urban
                   (b) Rural                 (c) Refugee Camps 
 

3. Stratification  by classifying localities, excluding governorate capitals, into three strata based on the ownership of households within these localities of  durable goods.

4. Stratification by size of locality (number of households).

Sampling Unit:

First stage sampling units are the area units (EAs) in the master sample.  The second stage sampling units are households.

Analysis Unit:           

The analysis unit consist of households, resorts, and visits.

Sample Size:

In the first stage the sample size was 110 clusters, that covers  2347 Palestinian households in West Bank and Gaza Strip. 

4.5   Response Rate: 

The gross response rate was 89.8%, where the non-response units (10.2%) was distributed as the following:

· Not at home

· Ineligible 

· Refusal

· Other incomplete cases

4.6   Weighting, Estimation, and Variance Calculation

4.6.1 Sampling Weight:

The initial weights (the reciprocal of selection probability) were adjusted:

1-  to reflect the population size in 31/3/1999.

2-  to reflect the population distribution by region, sex, and age as given from the Population, Housing, and Establishment Census 1997.

3-  to compensate for the incomplete questionnaires (nonresponse).  

4.6.2   Estimations Procedure:
To estimate a given total Y for a given sub-population A, we introduce the following formula:
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But since Whij is constant for all j within i, then the estimating formula becomes:




   





where,

 (
YA    = Estimated total for variable Y in sub-population A.

h      = The sub-stratum within the domain of estimation.

i       = The sample PSU (EA).

j       = The unit of analysis or element.

A   = Subset of elements possessing a given attribute, that is, belonging to a  given sub- population A.



   = Observed value of the variable “y” for the j-the element of the i-the sample PSU in stratum h.


     = Final (adjusted) sampling weight for the element.



   = The unweighted PSU total within h for sub-population A.

The estimator for a given ratio for sub-population A is the following:







(2) 

Where:

(
RA = Estimate for the ratio of two variables, Y/X, in sub-population A.

(
XA = Estimated total for variable X in sub-population A, given by formula (1)B.

( 

YA = Estimated total for variable Y in sub-population A, also given by formula (1)B.

Means and proportions are special types of ratios.  In the case of the mean, the variable X, in the denominator of the ratio, is defined to equal 1 for each element so that denominator is the sum of the weights in the sub-population.

In the case of proportions, the variable X in the denominator is also defined to equal 1 for all elements.  But, in addition, the variable Y in the numerator is binomial and is defined to equal either 0 or 1, depending on the absence or presence, respectively, of a specified attribute in the element observed.

4.6.3   Calculation of Variances:    

It is very important to calculate standard errors for the main survey estimates so that the user can have an idea of their reliability or precision.

The variance calculation uses the method of ultimate clusters.  Within any domain of estimation, for a sub-population A, and for a characteristic Y, the formulas are:

(a)  The variance of an estimator of a total is estimated by:

 (3)




Where:

(4)




and:

 (5)







The expression in (3) is an unbiased estimator of the Variance.

 (b)  The variance of an estimator of a ratio is estimated by:

(6)
               


Where: 
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And:

        (                      (
V (YA) and V(XA) are calculated according to formula (3);

(
XA   is calculated according to formula  

 and  

 according to formula (2). 

4.7   Pre-test:

A pre-test was conducted in the West Bank and Gaza Strip to test the questionnaire and the survey tools. A twenty seven households comprised the sample of the pre-test, other than those included in the main survey.  Results indicated that the survey tools were appropriate except for ambiguity in some of the terms used.  It was found that the Palestinian households would cooperate with the field workers.

 4.8    Field Work:

As a part of the LFS training, the field workers were trained on the main skills before the start of data collection. The interviewers were trained on the domestic survey by implementing the training course in Ramallah for West Bank trainees. Instructions for filling the questionnaire were made available for the interviewers. The training provided the participants with aims and definitions of the different indicators of the survey and how to fill in the questionnaire.

Field operations started on 30/1/1999 and lasted until 25/2/1998.  Fieldwork teams were distributed to all districts proportional to the sample size in each district.  The fieldwork team consists of 22 members including one fieldwork coordinator, 4 supervisors, one editor, one data entry and 15 interviewers.

4.5    Data Processing:

The data processing stage consisted of the following operations:

1. Editing before data entry:  All questionnaires were edited again in the office using the same instructions adopted for editing in the field.

2. Data entry:  In this stage data were entered into the computer, using a data entry template written in BLAISE.  The data entry program was prepared to satisfy a number of requirements such as:

· Duplication of the questionnaire on the computer screen.

· Logical and consistency check of data entered.

· Possibility for internal editing of questions and answers.

· Maintaining a minimum of digital data entry and field work errors.

· User-Friendly handling.

· Possibility of transferring data into another format to be used and analyzed using other

 statistical analytical systems such as SAS and SPSS.

5.   Data Quality:

Two types of errors affect the quality of survey data, sampling and non sampling errors.  The sampling errors are measurable.  The non sampling errors, could not be determined easily, due to the diversity of sources (e.g. the interviewers, respondent, editor, coders, data entry operator... etc).

However, several measures were adopted to minimize the effects of these errors.  The interviewers, editors and coders had undergo intensive training and were provided with fieldwork manuals to consult when facing any problem.

The data entry program was designed in a way that allows error detection and correction. This applies particularly to logical errors that might not be discovered before data entry operations.  A consistency check was also performed to assure  accuracy after data entry.
Concerning Sampling Errors, standard errors and related measures have been calculated for the main estimates, see Table (A-1):Sampling Errors.
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