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Preface











The Palestinian Central Bureau of Statistics (PCBS) is working hard on identifying a standard consumer basket of goods for West Bank and Gaza Strip to examine the changes in prices on regular periods.  Upon the completion of the on-going Palestinian Expenditure and Consumption Survey (PECS) in September 1995, PCBS shall be able to produce and publish the first Palestinian Consumer Price Index (PCPI) which is based on an updated list of consumer goods and weights derived from PECS.





PCBS has exerted efforts in developing an appropriate frame for goods and service, which can then become the basis for further work on producing average prices and Consumer Price Index for the Palestinian Territories on a regular basis.  PCBS has initiated collection of prices of goods and services for this program in March 1995.  After examining carefully the collected material, the main groups of goods and services which make up the Palestinian consumer basket were specified.  Work is currently on-going on collecting retail prices on a regular basis.





This publication includes average consumer prices for March-April, 1996.  These prices have been collected from 15 main communities in Palestine.





This publication is the first periodical to be published by PCBS.  We hope to be able to issue this report on monthly basis so as to have a continuous flow of information on the average prices for different goods and services.  We hope that researchers and interested readers provide comments and suggestions on this modest experience in order that PCBS makes use of them in developing the coming issues.

















May, 1996�
�
�
�
Dr. Hasan Abu Libdeh


President�
�












�



Abbreviations











CB�
Consumer Basket


�
�
CPI�
Consumer Price Index


�
�
OPT�
Occupied Palestinian Territory


�
�
PCBS�
Palestinian Central Bureau of Statistics


�
�
PECS�
Palestinian Expenditure and Consumption Survey


�
�
SNA�
System of National Accounts


�
�
UN�
United Nations


�
�
UNDP�
United Nations Development Program�
�
�
�
�
WB�
West Bank�
�
�
�
�
WBGS�
West Bank and Gaza Strip�
�



�



The Team of Consumer Prices Program








A. Technichal and Administrative Supervision





Mahmoud Al-Qayya�
Program Coordinator�
�
Mouhamad Hasan Abdul-Latif�
Assistant Coordinator�
�
	


B. Field Work





Munther Al-Khatib�
�
�
Amin Sahmoud�
�
�
Juma Abu Zayed�
�
�
Ibrahim Shaker�
 �
�
Nidal omer�
 �
�
Mo’een Abu - Hilal�
 �
�
Mahmoud Abu Samra�
 �
�
Najwa Al-Ghuleh�
�
�
Mansur Jaradeh�
�
�
Said Abu Hammudeh�
�
�
	


D. Technical Support and Final Review of Publication


     


Dr. Hasan Abu-Libdeh�
�
�



E. Typing and Secretarial Duties





Nafiza Badarin�
�
�






�
Table of Contents











Subject�
Page


�
�
Preface


�
�
�
Introduction


�
[13]�
�
Average prices of food products


�
17�
�
Average prices of beverages and tobacco


�
32�
�
Average prices of fabric, clothes and footwear


�
34�
�
Average prices of dwelling facilities


�
37�
�
Average prices of furniture and household utensils and services


�
38�
�
Average prices of transport and communication


�
45�
�
Average prices of education services


�
50�
�
Average prices of medical services


�
51�
�
Average prices of recreational and cultural goods and services


�
53�
�
Average prices of miscellaneous goods and services


�
55�
�



�
Executive Summary








Introduction





Since the beginning of 1995, PCBS has started its activities of collecting data on the consumer prices for establishing an updated consumer price indices. This effort has been initiated in conjunction with the launching of the first Palestinian Expenditure and Consumption Survey, which will allow for calculating the appropriate weights needed for calculating the Palestinian Consumer Price Index (PCPI).  Price collection for thousands of goods and services from different areas of West Bank and Gaza Strip will lead to the establishment of  the Palestinian  consumer basket (CB).   This basket, once identified and proved to be stable, shall be studied on a regular basis. 





This current work on prices for March-April, 1996  is concentrated in 15 main cities in Palestine.





Consumer Basket (CB)





Typically, the consumer purchases different types of goods and services.  To facilitate the process of collecting prices for constructing CPI, goods and services are classified on the basis of purpose of purchase, and in accordance with UN-recommendations for SNA and CPI.  The goods and services which are used for calculating the CPI represent the contents of the Consumer Basket.  These goods and services forming the consumer basket are usually classified into different categories of groups and subgroups. Following is the classification used in this respect:





Main groups (first level)





 Food products


 Beverages and tobacco


 Clothes, dresses and footwear


 Housing


 Furniture and household utensils and operations


 Transport and Communication


 Education


 Health care


 Recreation and cultural goods and services


 Other goods and services





2. Groups (second level)





For the second level of the classification, each main group has been divided into a number of subgroups.  For instance, the main group “Food products” has been divided into 9 subgroups, namely: Cereals and related products; meat, poultry and fish; dairy and it products; dairy and eggs, Oils and fats; fruits and vegetables; sugar and confectionery; tea, coffee, and cocoa; spices, salt and related products; and take-away meals.





3. Sub Groups ( third level)





Some groups have been divided into sub groups, e.g. “the group of meat, poultry and fish” has been divided into 3 sub-groups: meat group, poultry group, and fish group.  “Dairy products and eggs” has been divided into 3 sub groups, namely milk group, milk products group and eggs group.  With respect to fruits and vegetables group, it has been divided into: fresh fruits, dried fruits, nuts, tinned fruits, fresh vegetables, dried and frozen vegetables, legumes...etc.  Such divisions were applied to groups consisting of wide range of goods.





4. Materials (fourth level)





At the end, the sub-groups have been divided into materials.  For example, “Bread and cereals” has been divided into: rice, flour, bread, biscuit, spaghetti...etc. “Meat”, on the other hand, has been divided into fresh meat, frozen meat, tinned meat...etc.





Data Collection Sources





Before initiating the activities of collecting data on the prices of various types of goods and services, it was important to determine the sources of data.  These sources were classified in a special record called “data collection sources record”.  These sources are distributed on the different districts by district size and availability of goods on which prices are going to be collected.  The address of each source shall be indicated in detail to facilitate accessibility.  It is worth noting that data collection sources for certain items of goods and services are not available in all districts, e.g. fees and charges (prices) of services as mail, telegraph, hospitals, cinemas, theaters...etc.





Data Collection





Data on prices are collected monthly through visits conducted by well-trained staff to selected retail markets including groceries, supermarkets, cloth and dresses markets, restaurants, services offices...etc.  CPI depends on the consumer basket(CB) that contains fixed items of goods and services.  To make sure that CPI depicts only the fluctuations in prices and not changes related to quantity or quality, detailed specifications have been put for each item in the CB, such specifications include common name of the item such as: good/service/ brand, origin and data on packaging and weight, e.g.  





Stuffed Biscuit/petty bear-local-pack/100gm 





There shall be a special questionnaire indicating items on which data shall be collected, their specification, and names of data collection sources.

















Data Collection Period





Data shall be collected on a monthly basis from retail markets specified in advance to cover all items and services in all districts.  However, data on the prices of vegetables and fruits shall be collected on a weekly basis; the average prices in four weeks makes up the monthly average.  Regarding services including restaurants, coffee shops, and hotels services as well as schools and universities tuition’s, data are collected on them 4 times a year (every three months).





Editing and Cleaning of Data





By the end of data collection in all districts, data are edited in one of the following ways:


Logical revision by comparing prices of goods and services with others in different sources and other districts. Whenever a mistake is detected, it should be returned to the field for  correction


Arithmetic revision of average items prices in each district and the general average in all districts


field revision by selecting a sample from collected prices











